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120fch Kentucky Oaks Day "rnfield Celebration" 
Friday, May 6, 1994 


The Kentucky Oaks is Thoroughbred racing's 
most prestigious event for three-year-old 
fillies. It has been held annually on the 
day before the Kentucky Derby every year 
since 1878 at historic Churchill Downs. 
Because of the traditional high quality of 
the fillies in the field, the Kentucky Oaks 
has been considered by many as the "Kentucky 
Derby for Fillies" and has a Grade I rating. 

Kentucky Oaks Day recently has evolved into 
"LouisvU1e's Day at the Races" and has 
developed a glamour all its own as well as 
becoming the second roost popular event during 
Derby Week. In 1993, Churchill Downs opened 
its infield for the fifth consecutive year on 
Oaks Day and the fans responded by 
registering the largest crowd in history, 
81,882 people. These fans wagered a record 
$8,970,001 during the- day's ten races. 

The celebration in the Infield is a 
festival of music and racing. The focus of 
the Infield activities is at the center stage 
where various musical groups perform between 
the races- Featured entertainment includes 
nationally recognized acts as well as local 
bands playing nostalgic, pop and country 


c,in:rt hill riowiv; Mc<>V|V,i u«.v. ; 

“(){"> <k'U(r:il Aw'inri.- 
[,<>ui;;Wtk:. KY mill* 

(Vtnhyv-..:*! 

[MY' ;4i;nMrU i it.s 

5G2 636 440? PAGE.0S3 


Source: https://www.industrydocuments.ucsf.edu/docs/zlcy0004 


tr680Ttai?02 



PAGE.006 


MAR 9 ’94 15:55 FROM PM INDIANA 

.from! Churchill downs fox* sa2-6J6-4«a? 


TO 12129075542 

M*<--0&-94 Tu« I?i38 PflfiEI 04 


music from 33:00 a.m, to 5:00 p.m. Admission 
gates open at 9:00 a.m-; First race is at 
noon and the last race is at 6:30 p.m. 


CHURCHILL DOWNS 

MARKETING SUPPORT: Paid Advertising 

Thirty-second radio spots aired during the 
week preceding event date will feature copy 
devoted to the promotion along with prominent 
mention of Philip Morris USA’s involvement. 

Print advertisements placed during the week 
preceding event weekend will catry the Philip 
Morris logo with promotional information. 

Event will receive coverage on Churchill 
Downs' "in Season" television program, shown 
locally on WHAS-TV and syndicated in fourteen 
states on cable systems. 

All of the above identifying advertising will 
run in our primary and secondary markets. 
These include Louisville, Lexington. Indiana¬ 
polis, Frankfort and Elisabethtown. 

On Track 

A thirty-second television commercial 
promoting Philip Morris could be run on Oaks 
Day on our closed circuit television 
monitors. Commercial to be provided by 
sponsor. 

Advertisement placed in the Churchill Downs' 
Race Program. Advertisement will run every 
day of Derby Week (April 30 through May 6) 
and will feature copy devoted to the event 
along with prominent mention of Philip Morris 
and your corporate logo. Circulation of 
approximately 200,000. A sponsorship thank 
you will appear in the Race Program on Derby 
Day. Circulation on Darby Day is approxi¬ 
mately 100,000. 

Ranner signage may be placed at all high 
traffic areas in the Churchill Downs infield 
and admission gates leading to the infield. 
Banners to be provided by sponsor. 

Event to be highlighted in our Derby issue of 
"In Season", our direct-mail newsletter. 

This newsletter will be mailed to Churchill 
Downs' mailing list of SO,000 regular 
patrons. 
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Event to be included in the 1994 Spring Meet 
promotional brochure, distributed to local 
and state tourism offices, airport and track 
information centers, area hotels and 
newsstands- A total of 40,000 brochures will 
be distributed. 

Additional on-track support will be provided 
through regular announcements on the track's 
public address system, 

PUBLIC RELATIONS Publicity to be generated by Churchill Downs' 

6 MEDIA COVSiAGEs Department of Corporate Communications. 

To increase coverage of the Oaks Day Celebra¬ 
tion and Philip Morris USA's involvement, 
Churchill Downs recommends securing a local 
radio station to be a media sponsor. 

Philip Morris representatives involved with 
media interviews. Media coverage of 
Churchill Downs' races and related events 
during Derby Week is quite extensive. 

CROSS PROMOTIONAL 

OPPORTUNITIES! Churchill Downs agrees to waive promotional 

fees to Philip Morris u$a in connection with 
any Kentucky Derby 120 retail product 
promotion. In return, Philip Morris USA must 
purchase all promotional/prenuura items 
through Churchill Downs' Kentucky Derby 
licensing agent. All Pro Championships, Inc. 
Promotional/premium items are defined as 
those usinq the Kentucky Derby trademarks in 
conjunction with the Philip Morris name or 
logo and/or any brand name(s). 

Distribution of product, coupons and premium 
items in the Infield on Oaks Day. In 
addition, Philip Morris sponsored promotional 
vehicles/items such as the Marlboro Indy race 
car may be displayed in the Infield. 

Churchill Downs discount admission coupons 
for the 1994 Spring Race Meet may be attached 
on cartons of Philip Morris cigarettes. 

HOSPITALITY: Philip Morris will be given the opportunity 

to purchase a limited amount of seats for the 
Kentucky oaks and Kentucky Derby. In 
addition, provisions will be made for a 
predetermined amount of complimentary general 
admission tickets on Oaks Day. 
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Key Philip Mortis employees will be invited 
to special Derby related events and parties 
during the week's festivities. 

WHAT CAN BE 

GAINED? Association with a major sporting event, the 

120th running of the Kentucky Oaks. 

Exposure in the Louisville community and 
surrounding markets 

Association with historic Churchill Downs 

Increased visibility and name recognition at 
the track 

Entertainment vehicle for key clients and/or 
employees of your company 

Cross-promotional opportunities 

‘ Residual value throughout the year 

SPONSOR 

INVESTMENT: The investment to be recognized as the 

official sponsor of the Oaks Day Infield 
Celebration is twenty-five thousand dollars 
($25,000}. 
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